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SNAPSHOT
Public participation
 Keeping the public informed about, and encouraging involvement in, the 2015 Pennsylvania Wildlife
Action Plan will be crucial to the Plan’s success.
 Processes and products are highlighted to demonstrate how the PGC and PFBC have informed the
public about the 2005 Plan and revision process leading to the 2015 Plan.

Inspiring the Public to Action
Success of the 2015 Pennsylvania Wildlife Action Plan (Plan) requires public involvement in its
development and implementation. The momentum generated by an informed and motivated public will
help determine the eventual accomplishments of the Plan. Public participation is a broad spectrum of
engagement, of which awareness is an early stage. Although basic, acknowledging that the plan exists is
a necessary phase. For this to occur, the public must be provided opportunities to learn about the Plan
and fully understand its significance for the Commonwealth’s natural heritage. When this information
and resulting knowledge engages the public to learn more about species, habitats, and associated
threats, it can inspire engagement in local conservation projects. Pennsylvania has a rich history
centered in its natural resources, and thus, protecting and recovering these resources can be a
motivating factor to secure this legacy. A knowledgeable and inspired public, with sufficient support,
may then be motivated to “take action.” Actions can take many forms including direct, on-the-ground
activities, such as habitat enhancement projects, or participating in organized wildlife data-collection
efforts (e.g., Christmas Bird Counts, Amphibian and Reptile Surveys) (Chapter 4, Conservation Actions).
However, supporting the Plan may not involve working directly with animals or their habitats, yet
include activities crucial to plan implementation. Actively participating in local government decisions
that help protect habitat for a SGCN, or informing legislators about the relevance of fish, wildlife and
their habitats to the quality of life for citizens of the state are highly valued initiatives in which the public
can be a crucial participant. When these actions are driven by public knowledge of this Plan, they further
enhance its implementation and success.
Maintenance and support for public participation will require a broad-based and sustained approach to
inform and inspire action. In this chapter, we describe how:





We have incorporated public participation into this Plan.
The public has participated in its development.
We have informed and engaged the public in implementing the 2005 Plan.
We will build on this participation in implementing the 2015 Plan.
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Best Practices
Discussed throughout this Plan, we have endeavored to implement the State Wildlife Action Plan Best
Practices (AFWA et al. 2012). “Best practices” related to public participation can be part of the revision
process and plan implementation. In this chapter, directed to supporting Required Element 8, we
identify where these “best practices” have been adapted for this Plan.

Public Participation Objectives and Strategies
The significant public role in implementing this Plan is reflected in Wildlife Action Plan Goal 6, which
specifically directs that the Plan will: “Develop a knowledgeable citizenry that supports and participates
in wildlife conservation.” The associated objectives and strategies within this goal are directly tied to
public participation. In a complex social setting, bringing the message of this Plan, and enlisting ideas
and support, requires a special focus expressed through a common theme of “communication.” Here,
we discuss the relevance of public participation to objectives and strategies within Goal 6.

Enhance coordination among conservation partners to foster a well-informed
citizenry.
[Objective 6.1]
Pennsylvania has an active and expansive conservation community, and coordination with these
partners will be crucial for effective outreach initiatives to diverse audiences of this Plan. The missions of
these partners may vary, ranging from local (e.g., watershed groups, local land trusts) to statewide (e.g.,
state agencies, non-governmental organizations, institutions and foundations). The Vision and Purpose
of the 2015 Plan can unite conservation partners across these roles and missions, because these
collective actions will be crucial to securing the ecological integrity of the Commonwealth’s natural
resources. Central to this coordination effort will be expanding public awareness and understanding of
Species of Greatest Conservation Need (SGCN) and their habitats, associated threats and risks (e.g.,
climate change, invasive species, pathogens) and ecosystem services (e.g., reduction of floods by
wetlands).
Importantly, Pennsylvania’s conservation community is already providing information to the public on
critical issues relevant to this Plan. For example, outreach for invasive species prevention is wellunderway through the Pennsylvania Invasive Species Council (PISC). Thus, coordination with partners
may not be starting specifically with this Plan, but rather continuing to implement existing efforts. Yet,
where current initiatives by partners are not in harmony with this Plan, or have not been initiated, we
will determine mechanisms for the most effective mutual messaging to the public. The Pennsylvania
conservation community has diverse interests in natural resources and issues are evolving. We therefore
need to work with established partners and non-traditional groups to encourage their involvement.
With clear, concise and engaging messaging, we can support outreach to these partners about this Plan.
As with implementing on-the-ground conservation activities, monitoring the effectiveness of this
messaging will be important. Surveys and other analytical tools will provide feedback on the usefulness
of this coordination and communication.
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Encourage public input and participation in wildlife management decisions and
activities.
[Objective 6.2]
Although led by the PGC and PFBC, this Wildlife Action Plan is for all of Pennsylvania. Encouraging public
input and participation will require communication at multiple scales and through a broad array of
media. For example, this communication may be direct one-on-one discussions with private landowners
about how to voluntarily maximize benefits for SGCN on their property (e.g., PGC Private Lands
Assistance Program) or use of social and web-based media for serving technical resources to large
audiences. The types of audiences we need to reach will guide the approaches required to distribute
relevant information. We will communicate with the public in ways that are appealing, informative and
encourage participation.

Support conservation outreach initiatives.
[Objective 6.3]
As expressed throughout this chapter, communication with the public is a common and important
activity, and the challenge of effectively expressing complex issues to diverse audiences will require a
communication strategy. As part of “best practices” for public participation (AFWA 2012), this strategy
will “define objectives for public involvement processes.” It will provide “a clear understanding of the
purpose for initiating a public engagement process.” Our communication strategy also will “develop and
implement a public participation process that: 1) Identifies key constituent groups/audiences, and 2)
Identifies involvement goals appropriate to each audience.”
In 2014, PGC and PFBC staff convened to scope-out components of a communication strategy for the
Plan. From these early discussions, we identified potential audiences, types of media, and diverse events
where this information could be served. With completion of this Plan, we now have a document from
which to develop materials for this outreach and more formally develop the communication strategy.
This strategy will provide timelines, benchmarks and opportunities for periodic evaluation. We aim to
complete this communication strategy within the first year of Plan implementation. Consistent with the
communication strategy, we will provide diverse educational experiences to traditional and nontraditional partners. Multiple media (e.g., social media, web-based, print) will allow us to reach a
broader audience than may have been considered in previous years.

Public Involvement in the Revision Process
Public Opinion Survey
Adapted from Responsive Management (2014)
In 2014, at the request of the PGC, and in cooperation with the PFBC, Responsive Management
conducted polling to assess Pennsylvania residents’ opinions on, and attitudes toward, nongame wildlife
(Responsive Management 2014). The polling also included questions to assess public opinions on PGC
and PFBC activities, priorities and funding options, and assessed attitudes toward hunting, fishing, and
game species. Questions were based on a similar 1996 survey (Responsive Management 1996) and
designed to assess temporal changes in public attitudes on these topics. Fidelity to the 1996 survey was
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desired, but questions
were updated and
revised by the survey
coordination team for
contextual relevance.
For this telephone
survey, a total of 3,660
complete interviews
were obtained from
Pennsylvania residents
18 years old and older.
Sampling was stratified
by Congressional
District with a minimum
Fig. 8.1. Percent of responses by category when respondents were
of 200 complete
asked, in their opinion, to identify the most important issue or
interviews per District.
concern facing nongame wildlife in Pennsylvania today. Survey
Throughout the report,
Questions 8 and 9. (Open-ended; only one response allowed.)
findings of the survey
Source: Responsive Management (2014).
are reported at a 95%
confidence interval. Statewide analysis had a sampling error that did not exceed +/- 1.62 percentage
points. Sampling error was calculated with a sample size of 3,660 and a population size of 9,910,224
Pennsylvania residents 18 years old and older.
Here we provide a synopsis of issues considered more relevant to the Plan. However, the report
contains other important findings and readers are encouraged to review the entire report (Responsive
Management 2014).
Perceived Threats to Nongame Wildlife in Pennsylvania
As an open-ended question, Pennsylvania residents were asked to identify the single most-important
issue or concern facing nongame wildlife in Pennsylvania today. The top concern identified was habitat
loss/fragmentation/degradation (16%), followed by related concerns of urban sprawl/over-development
(6%) and population growth (6%) (Fig. 8.1). Other important issues included “pollution in general” (5%),
polluted water specifically (5%), and management of threatened or endangered wildlife (4%). Many of
these perceived threats align with actual threats identified for SGCN (Chapter 1, Appendix 1.4).
However, nearly one-third (32%) of respondents did not know of a threat, highlighting a topic for more
intensive outreach when implementing the 2015 Plan.
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Importance of Commission’s Activities
Respondents were presented a list of
11 activities conducted by the PGC
and PFBC and asked to rate the
importance of each activity as very
important, somewhat important,
somewhat unimportant or very
unimportant. When asked if these
activities were “very important,”
responses appeared to cluster into
three similar levels of response rates
(i.e., tiers). According to
respondents, the most important
activities of the commissions were
addressing wildlife diseases (80% rate
this as very important) and enforcing
wildlife laws (79%) (Fig. 8.2). In the
second tier of responses, four
activities were considered by twothirds or more of respondents as very
important. These included: restoring
and improving habitat (73%),
Fig. 8.2. Percent of respondents who think that each of the
addressing invasive species (72%); following is a very important activity for the Commissions
conservation actions for nongame (Survey Questions 29-39). Source: Responsive Management
species at-risk (68%); and educating (2014).
the public about nongame wildlife
(67%). In a third tier, over 50% of respondents indicated purchasing land to protect species that are
declining or in need of conservation (59%); and monitoring nongame wildlife populations (53%) were
considered very important.
When asked if managing and conserving nongame wildlife is an important or unimportant function of
the Commissions, 63% of respondents considered this to be very important. When this level of response
was compared to a similar question in the 1996 Survey (Responsive Management 1996), the 2014
results showed a 14% increase in responses for this level of importance (Fig. 8.3).
Opinions on Pennsylvania’s Wildlife Action Plan
As a new question for the 2014 survey and baseline for awareness, only 12% of respondents indicated
having heard of the Plan, highlighting a basic need in the forthcoming communication strategy for this
Plan.
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Following this
question,
respondents were
informed that the
Plan contains
information
pertaining to four
main areas: SGCN;
habitat conditions
where SGCN live;
threats to SGCN
and their habitats;
and conservation
Fig. 8.3. Percent of Pennsylvania residents responding to nongame public
opinion survey Question 16: Do you think managing and conserving nongame
actions to lessen
wildlife is an important or unimportant function of the Fish and Boat and Game
those threats. After
Commissions? Source: Responsive Management (2014).
this information was
provided to respondents, they were then asked which area they thought was most important. Although
responses were distributed among all four areas, the top two were to lessen threats (30%) and habitat
conditions where species of greatest need live (29%) (Fig. 8.4).
Sources of Information about Nongame
Fish and Wildlife
An open-ended question asked Pennsylvania
residents where they get information about
nongame fish and wildlife. For this question,
respondents could identify multiple sources.
The top sources are friends and family
(22%); the Internet (21%); magazines (19%);
and television (17%) (Fig. 8.5). As with other
parts of this public opinion survey, this
information will be useful when developing
the forthcoming communication strategy for
this Plan.

Fig. 8.4. Percent distribution of respondents when asked
"Which one of the four main areas addressed in the State
Wildlife Action Plan do they consider most important?”
Survey question 42. Source: Responsive Management
(2014).
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that the general public has an
opportunity to review and
comment on the plan before it
is submitted. Give 30–60 days
for the public-comment
period.”
Beginning August 1, 2014, the
PGC and PFBC began posting
draft materials to their
Fig. 8.5. Percent distribution of respondents
answering the question "Where do you get your
respective websites. These
information about nongame fish and wildlife?" Survey
early documents included:
question 66. Source: Responsive Management
Purpose, Guiding Principles,
(2014).
Vision and Goals. These
features serve as the basic
framework for the Plan;
therefore it was important to
gather early feedback on these
items. Although we had initially
scheduled the comment period
through September 30, 2014,
this was subsequently
extended without specifying an endFig. 8.5. Percent distribution of respondents answering the
date. This material was a small part of
question "Where do you get your information about
the overall plan, therefore we did not nongame fish and wildlife?" Survey question 66. Source:
provide a press release announcing
Responsive Management (2014).
this material, but rather sent notices
to the Steering and Advisory Committees and Pennsylvania’s Teaming With Wildlife Coalition and other
partners. Access to webpages with this material was available on both agency websites through each
agency’s website homepage (Note: this homepage access was temporarily removed from the PFBC
website from 05.18.15-06.23.15).
The completed draft plan was posted on the PGC and PFBC websites for a 30-day public review and
comment on 12 August 2015 with comments received through 11 September 2015. Readers who wished
to provide comments could access an electronic form and, upon submittal, were notified that their
comments had been recorded. We also received comments via e-mail and one hand-written letter
delivered by the U.S. Postal Service. This public comment period was initially announced through a press
release from each Commission’s Press Office (Table 8.1; Appendix 8.1, Exhibits 1, 2). These press
releases were then posted to each Commission’s website Home Page and social media (i.e., Facebook
page and Twitter accounts). As a result of the press releases, 8 Pennsylvania senators ‘tweeted’ about
providing comment on the draft Plan. In addition, the July/August issue of the PFBC Angler and Boater
Magazine also contained an article on the Plan revision and included the webpage location where
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readers could provide comments on the Plan. This magazine was distributed during the last week of
August and first week of September, so readers would have been notified late in the public comment
period. Nevertheless, this publication provided another source and medium by which the Plan and
public comment period were announced.
Table 8.1. Distribution of announcements on the draft 2015 Pennsylvania Wildlife Action Plan
for the public comment period (12 August through 11 September 2015).
PGC
PFBC
Total
Direct recipients of press releasesa
3,250
1,500
4,750
Facebook friends
95,000
19,750 114,750
Twitter followers
6,500
4,000
10,500
b
Agency updates email lists
39,000
n/a
39,000
Number webpage viewsc
1,944
2,283
4,227
PFBC Angler and Boater Magazine
n/a
14,000d
14,000
Other
PA Chapter American Fisheries Society
100
PA Chapter of The Wildlife Society
240
a

Based on Press Secretary distribution list; b Email contacts maintained by PGC or PFBC for citizens who signup voluntarily to receive agency updates. PGC included the Watchable Wildlife and News Release email lists;
c
2015 State Wildlife Action Plan unique webpage views on each Commission’s website; dPaid subscribers.

Native American Tribes
As noted in Chapter 7, Partners, there are no federally recognized Native American Tribes that manage
or administer programs that significantly affect the conservation of Pennsylvania’s SGCN or their
habitats. However, Native American Tribes have a rich historical and cultural relevance to the
Commonwealth and given this perspective, during the public comment period, we reached out 18 Tribes
or affiliates through direct electronic correspondence (Table 8.2).
Table 8.2. Native American Tribes to which correspondences were sent regarding announcement of
the draft public comment period for the 2015 Pennsylvania Wildlife Action Plan.
Absentee Shawnee Tribe of Oklahoma

Lenape Nation

Shawnee Tribea

Cayuga Nation

Oneida Indian Nation

St. Regis Mohawk Tribe

Catawba Nationb

Oneida Nation of Wisconsinb

Stockbridge-Munsee Band of
the Mohican Nation

Delaware Nation of Oklahomab

Onondaga Nation

Tonawanda Band of Seneca
Indians of New York

Delaware Tribe of Indiansb

Seneca Nation of Indiansb

Tonawanda Seneca Nationb

Eastern Shawnee Tribe of Oklahomab

Seneca-Cayuga Tribe of
Oklahoma

Tuscarora Nation

a

b

Initial correspondence sent 08-27-15; One or more correspondences were returned as undeliverable.
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Summary of Public Comments
We received 292 comments from 46 individual respondents or persons affiliated with an organization
(Table 8.3). Comments were submitted either via email or comment forms accessible from each
Commission’s 2015 State Wildlife Action Plan webpage. Of the comments received, 247 were identified
as potentially relevant, or not duplicative, and provided primarily technical and editorial suggestions.
These comments improved the Plan by
Table 8.3. Number of public comments received and
identifying text that was either incorrect,
organizations providing comments on the draft 2015
Pennsylvania Wildlife Action Plan, 08.12.15 through
unclear, or required additional information;
we especially focused our attention on these 09.11.15.
Webpage and email comments
291
items. Several suggestions were beyond the
USPS
1
immediate scope of Plan development, but
Total
292
will be considered during Plan
 American Rivers
implementation (e.g., additional,
 Marcellus Shale Coalition
recommendations, analyses and
 Pennsylvania Forest Products Association
communication strategies). Comments
 The Nature Conservancy
 The Wildlife Society
deemed not directly relevant to the Plan
 Trout Unlimited, Pennsylvania Council
were primarily on topics related to hunting
 Western Pennsylvania Conservancy
regulations and fisheries management.
Twenty respondents provided comments, but no substantive recommendations. One email noted
problems with accessing the comment form. Follow-up correspondence provided guidance, but no
further correspondence was received from the user. Another user called also expressing difficulty with
the website, and provided hand-written comments, noted in Table 8.3. He was offered a hard copy of
the document, but declined. During and following the public comment period, we reviewed the entire
draft Plan, updating text, figures, tables, and references as needed, often in response to public
comments received.

Outreach Initiatives
Developing and maintaining awareness of the Pennsylvania Wildlife Action Plan is an ongoing process,
and during development of this Plan, the PGC and PFBC provided information to the public in a variety
of formats. Here we summarize activities to involve and inform the public in development of this Plan.
Distribution of Agency Information to the Public
Plan information has been provided through formats familiar to PGC and PFBC constituents. These
media are in support of a “best practice,” where information is provided following the “state’s public
notification and comment period processes, such as commission meetings and hearings.”
As this Plan was nearing completion, in June 2015, a presentation was provided by the PGC Plan
coordinator to the PGC Board of Commissioners that was also webcast. This presentation included a
brief tour of the Eight Required Elements and the products of the planning process. Similarly, in July
2015, the PFBC Fisheries Bureau Director provided an update on the Plan at the PFBC Board of
Commissioners meeting. Notices of these materials are part of the publicly available agenda.
Publications and announcements provided by the Commissions’ helped to inform the public about both
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implementation and revision of the 2005 Plan. Here, we provide an overview of these publications and
activities.
Pennsylvania Game News
The PGC publishes the Pennsylvania Game News, with a distribution of approximately 73,000 printed
copies, of which 39,261 are paid subscriptions; newsstands approximately account for 8,278; 12,373
copies for farm-game, safety-zone & forest-game cooperators; for schools & libraries, 4,548 copies are
provided; and for Hunter-Trapper Education 2,117 copies. Recent publications relevant to either the
2005 Plan, or development of the 2015 Plan, include:
August 2013
Taking Action for All Wildlife: A comprehensive plan for the management of wildlife statewide
Summary: The Pennsylvania Wildlife Action Plan and State & Tribal Wildlife Grants Program
work in synchrony with each other. The Wildlife Action Plan is required for receipt of State &
Tribal Wildlife Grant funding, and the funding is used to implement the Plan. Highlighted are
several projects implemented to address goals and objectives of the Plan.
(Appendix 8.1, Exhibit 3)
April 2015
An Ounce of Prevention is Worth a Pound of Cure
Summary: Outlining the Pennsylvania Wildlife Action Plan, this article highlights State & Tribal
Wildlife Grant funded projects that are successfully protecting Pennsylvania’s birds and
mammals. Among the projects discussed are the Second Breeding Bird Atlas, Barn Owl
Conservation Initiative, and two projects that address needs of the Allegheny woodrat.
(Appendix 8.1, Exhibit 4)
Pennsylvania Game Commission Research Briefs
June 2014: Project SNOWstorm: Research on snowy owls in Pennsylvania
July 2014: Keeping Common Species Common: Role of the Plan and current activities to help recover
species.
March 2015: Neotropical Returns
Tracking neotropical migrants using light-sensitive geolocators.
April 2015: Hanging with the People
Recovery of the Osprey in Pennsylvania
(Appendix 8.1, Exhibit 5)
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Pennsylvania Angler and Boater
The PFBC publishes the Pennsylvania Angler and Boater Magazine six times annually with a distribution
to 14,000 paid subscribers and 20,500 recipients of the electronic version. For each issue, select articles
are provided on the PFBC Website without a subscription. Recent publications relevant to either the
2005 Plan, or development of the 2015 Plan, include:
September/October 2013
State Wildlife Action Plan: Identifying Threats to Pennsylvania’s At-Risk Aquatic Species
Summary: Environmental threats to Pennsylvania’s species and habitats are highlighted to bring
awareness to readers about the diverse and complex resource concerns affecting Pennsylvania’s
natural resources.
September/October 2014
State Wildlife Action Plan: Identifying Conservation Actions to Protect Pennsylvania’s At-Risk Species
Summary: Despite the many threats identified in the 2013 article, the public and conservation
community can take action to reduce or eliminate these threats. A general table of conservation
actions and threats illustrates potential actions which could be applied to address a general
threat.
July/August 2015
The Pennsylvania Wildlife Action Plan – a lifeline for the Commonwealth’s imperiled species
Summary: Following previous Plan-themed articles, this article described the State Wildlife
Action Plan, its purpose and an overview of the revision process. The issue with this article was
distributed during the public-comment period (late August/early September) thus allowing a
limited time for readers to review the Plan and provide comments.
Reports by the PGC and PFBC
The PGC and PFBC developed materials on a regular basis; summarizing progress for a broad range of
biodiversity conservation initiatives. For the PGC this is typically provided through Annual Wildlife
Management Reports. To illustrate the breadth of topics, the 2013-14 reports, which were the most
currently available at submission of this Plan, included the following projects:
Pennsylvania Game Commission Wildlife Management Annual Reports for 2013-2014
70004 - Colonial Nesting Bird Study
70007 - Surveys of Terrestrial Mammal Species of Special Concern
70008 - Summer Bat Concentration Survey/Appalachian Bat Count
71040 - Golden-winged Warbler Comprehensive Monitoring and Management
71101 - Bald Eagle Breeding and Wintering Surveys
71401 - Indiana Bat Hibernacula Surveys
71402 - Indiana Bat (Myotis sodalis) Summer Roost Investigations
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71801 - Allegheny Woodrat Surveys
71501 - Peregrine Falcon Investigations
71701 - Osprey Nest Surveys
72302 - Wetland Nesting Bird Surveys
79701 - Private Landowner Assistance Program
79801 - Barn Owl Conservation Initiative
Additionally, the PGC Wildlife Diversity Division produces an Illustrated Annual Report each year that
briefly, and stylistically, highlights these projects and more. Copies are provided to each Congressional
office and made available to the public through the PGC Website.
The PFBC has reported progress on State & Tribal Wildlife Grant Projects through the State Wildlife
Grants Annual Summary Documents. In addition to updates on specific projects, articles in the 2013,
2014, and 2015 summaries discussed Plan revision, and role of the Plan in conserving aquatic resources.
Information on implementing and revising the Plan also has been noted in PFBC 2014-Quarterly Reports
(Q1; Q2; Q3) and 2014 Annual Report.

Plan Implementation and Public Participation
Legislative Updates
As expressed in the 2005 Plan, Goal 3, and 2015 Plan, Goal 6, develop a knowledgeable citizenry that
supports and participates in wildlife conservation, recognizes the significance of providing to the public,
information about Pennsylvania’s Plan. To support this goal, we have informed legislators by
participating in the Association of Fish and Wildlife Agencies (AFWA), annual Teaming With Wildlife
(TWW) Fly-In in Washington, D.C. This event is an opportunity to keep legislators informed about State
& Tribal Wildlife Grant-funded projects and the importance of this work to help secure the
Commonwealth’s fish and wildlife resources. Statewide maps and summaries generated by the PGC and
PFBC highlight the broad scope of work conducted under this program (Appendix 8.2: Exhibits 1, 2). We
anticipate maintaining this communication as part of implementing the 2015 Plan.
State Wildlife Grants Call-for-Projects
The PGC and PFBC developed a total of 110 State and Tribal Wildlife Grant-funded projects as part of
planning, implementing, and revising the 2005 Plan (details in the Introduction Chapter). For these
projects, funds were directed to support agency staff, but also to projects conducted by partners.
Recognizing the scope of tasks to be conducted, coupled with limited staff capacity, the agencies
engaged the public through “Calls-for-Projects” (Table 8.4) which resulted collectively in 50 grantees
between FY2001 and 2014. Although grantees were often partners, these announcements informed the
public about priorities currently being addressed in the2005 Plan. Through these announcements, the
public was made aware of the Plan and current resource needs.
Amendments to the 2005 Pennsylvania Wildlife Action Plan
In the introduction of this Plan, we described three Amendments to the 2005 Plan, of which two
amendments: 1) Addition of native eastern brook trout (Salvelinus fontinalis) and 2) Addition of
American shad (Alosa sapidissima) were considered “major” amendments. As such, a public-comment
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period was required, and for these amendments a total of 126 comments were received, demonstrating
public involvement in the revision process.
Table 8.4. Years during which the PGC and PFBC
conducted public calls-for-projects.
Year
PGC
PFBC
a
2001

b
2002

b
2003

b
2004

2005b

b
2006

c
2007


2008


2009
2010


2011
2012


2013
2014

a
Pre-State and Tribal Wildlife Grants (Wildlife
Conservation and Restoration Program-WCRP).
b
Program administered by PGC, but Call-For-Projects
may have included PFBC initiatives.
c
Joint Call-For-Projects.
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Appendix 8.1
Exhibit 1.
PGC announcement of a public comment period for the full draft 2015 Plan.
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Exhibit 2.
PFBC announcement of a public comment period for the full draft 2015 Pennsylvania Wildlife Action
Plan.
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Exhibit 3.
Taking Action For All Wildlife: A comprehensive plan for the management of wildlife statewide. Article
published in the Pennsylvania Game News about the Pennsylvania Wildlife Action Plan.
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Exhibit 4.
Article published in the Pennsylvania Game News about the Pennsylvania Wildlife Action Plan. An Ounce
of Prevention is Worth a Pound of Cure.
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Exhibit 5.
PGC Research Briefs relevant to the Pennsylvania Wildlife Action Plan.





Project SNOWstorm
Keeping Common Species Common
Neotropical Returns
Hanging with the People
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Appendix 8.2
Exhibit 1.
Distribution of State & Tribal Wildlife Grant projects administered by the PGC.
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Exhibit 2.
Distribution of State & Tribal Wildlife Grant projects administered by the PFBC.
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